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SGIA Market Research: Digital Printing Set to Grow in Packaging
Survey by SGIA and Keypoint Intelligence shows status and prospect in key converting segments.

Fairfax, Virginia — The Specialty Graphic Imaging Association (SGIA) and market research firm Keypoint Intelligence recently surveyed 147 North American packaging converters to learn where the market
is now in its adoption of digital print technology for packaging and to gain insight into its future.

The Digital Print for Packaging Study analyzes folding carton, flexible packaging and corrugated converters’ printing habits and preferences, and the current role of production-level digital printing at these
companies. The survey further studies the opinions, needs and plans of converters that will determine the future of digital print for packaging.

“Our study shows that digital printing is now growing as a complement to analog, because it allows converters to offer a greater range of services they could not offer otherwise,” said Bob Leahey, Associate
Director, Keypoint Intelligence.

Leahey added that another key factor in the adoption of digital print is the increase in short-run jobs. “More than half — 54% — of survey respondents say their short-run jobs are growing,” he said. “Digital is
often the best option for those jobs because its pre-press work is all electronic.”

“We will use these findings to help SGIA members learn how they can take advantage of the opportunities that packaging presents through reports, articles, blog posts and presentations,” said Olga
Dorokhina, Research Coordinator, SGIA.

SGIA will host a series of upcoming webinars, one for each of the surveyed packaging segments: Folding Carton (April 17) (21, Flexible Packaging (April 24) i3y and Corrugated Packaging (May 1) 14 to present
their findings. Registration and additional webinar information are available at SGIA.org/events (s).

SGIA — Supporting the Leaders of the Digital & Screen Printing Community

The Specialty Graphic Imaging Association 51 (SGIA) is the trade association of choice for professionals in the industrial, graphic, garment, textile, electronics, packaging and commercial printing
communities looking to grow their business into new market segments through the incorporation of the latest printing technologies. SGIA membership comprises these diverse segments, all of which are
moving rapidly towards digital adoption. As long-time champions of digital technologies and techniques, SGIA is the community of peers you are looking for to help navigate the challenges of this process.
Additionally, the SGIA Expo is the largest trade show for print technology in North America. “Whatever the medium, whatever the message, print is indispensable. Join the community — SGIA.”

Keypoint Intelligence/InfoTrends

Keypoint Intelligence is a major source of market research and consulting services to clients in the digital printing and imaging industries. Our 125 professionals around the world provide a range of services,
from digital printer market analysis and forecasting to product testing, competitive intelligence, and sales training. Keypoint Intelligence has two divisions: Buyers Laboratory, Inc. (BLI), a provider of testing
and engineering services, and InfoTrends, a provider of market research and consulting services.
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